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Yro Takoe BRICS Business Magazine

@ JKypHaut, agpecoBaHHBIN IJTOOATBHBIM MHBECTOPAM, OM3HECMEHAM, TTOJIUTUKAM
" SKCIIEPTHOMY COOOIIeCTBY. BhIX0o/sIIee ueThipe pasa B rof IeJI0BOe ¥ TyMaHUTapHOe U3oaHue
0 OBICTPOPA3BUBAIOIINXCS PhIHKAX, 00BSICHSIIONIEE, KAK MOHSTH APYroro. Lleib mpoekTa — HaJIaAUTh

NpsiMOii o6MeH MHbopmMatmeit mexxay crpaHamu BPVIKC u npyrumu emerging markets.

BRICS Business Magazine — >KxypHaJ [IJis1 Me[IJIEHHOTO YTeHMsI, KOTOPbIN 3aIl0JIHSIEeTCS He
110 HeM3MeHHOMY Habopy pyOpHK, a 1o Temam. B HeM 1y6/mkyeTcst (6e3 yueTa OTIoelbHbIX

VICKJIIOYEeHUI) TP OCHOBHBIX TUIIA MaTepUaJioB:

e 3CCe M KOJIOHKM, COOTBETCTBYIOIIME YCJIIOBHBIM pasfesiaM «MHEHUSI» U «peKOMeHJalum»
*  MHAEKCHI, PEATUHTU U PIHKUHTU

*  MHTEPBbIO ¥ OM3HEC-UCTOPUM

OTtpacneBbie 1 CO6bITUIHBIE MPOEKTDI, @ TAKXXE MHBECTULMOHHBIE MYyTEBOAUTENMU NY6AUKYIOTCA

B BUAe cneuunabHbiX anJlO)KEHMﬁ.

Mpencenarens PepakumoHHoro coseta BRICS Business Magazine - Pyb6eH BapaaHsH.

BRICS



MpoucxoxpeHune naen

Npes npoekTa - co3paTh XXypHan, a B AanbHelweM Meauannatpopmy Ans pasBUBalOWMXCS pbIHKOB. U uTo ewe 6onee BaXKHO -
caenatb U3gaHue, NPUHLMUNUANBHO NoAAepXUBalOLLLEe 3TU PbIHKU. KOHLienuus oCHOBbIBanachb Ha NPOBEAEGHHOM UCCNeA0BaHUN:
KakK ocBelaercs TeMa emerging markets 8 Muposbix CMW. U3yuus Bonpoc, Mbl NpULLIAK K ABYM OCHOBHbIM BbIBOAAM.

j. He cymiecTByeT HM OJJHOTO 3HAUMMOT'0 MeAMaIpoeKTa, eamkom chOKyCcMpOBaHHOTO Ha BOIMPOcax emerging
markets. KpymnHble genoBblie n3manus, Takue kak The Economist, Financial Times mau Wall Street Journal, perymnsipHo
MIAIITYT O TeX MJIM MHBIX CTPaHax 3TO¥ TPYIIIIbI, HO peub BCeraa uaeT JUIllb 00 OTAeJIbHbIX MaTepyuaaax Win B IyUlliemM
cTydae CrielaabHBIX IPUIOKEHMSIX U 6yiorax Ha caiitax. CuctreMHo paccmatpuBaTbh BPUKC 1 npyrue pa3BuBaloIiecs
PBIHKM KaK 11eJIOCTHOE SIBJIEHe TOTOBBI TOJIbKO OM3HeC- 1 aHATUTUYeCKIe CTPYKTYPbI, He BBIITyCKaOIIye KypHaIoB.
OTciona mpMBbIYHbIE MCKAsKEeHUS U ITyTaHMIIA B OMIMCAHUSIX ITPO6IeMbl, KOTOPbIe HEOOXOIMMO CHSITh.

_2. BTOpoii BBIBOM, KacaeTcst Kpyra SKCIIEPTOB 110 3Toi TeMe. [TogaBisiiolee 60MbIIMHCTBO MPeACTaBIEHHBIX

B MupoBbix CMMU crieniannucToB 1o emerging markets Haxopasitcst B EBpore mnn CIIA. KommeHnTapuy no MHaoHEe3UM

B aMepUKaHCKOM M3IaHMUM TOUTH BCeraa OyaeT naBaTh aMepMKaHell, a He MHA0He3Mell. BHeIIHss olleHKa JOMUHUPYeT
HaJl BHYTpeHHe, u 00 cux nop bpasmunus, Poccus, Muaus, Kurtait u FOAP, paBHO Kak u Apyrue CTpaHbl pa3BUBAIOIINXCS

PBIHKOB, HE MMeJI MeAMaKaHaJld, COeAMHAIIIEero nx COOCTBEHHBbIN B3IVIA4 Ha BeIn.



Mouemy BRICS

Okc-miaBa Goldman Sachs Asset Management [Ixxum O’Hun
00beIVHIIT YeThIpe caMble OOJIbIIVe PAa3BUBAIOLIVECS SKOHOMUKA

Bpasunuio, Poccuio, Uuauio u Kutaii B ab6peBuatypy BPVK

emie B 2001 rogy B moknage «Building Better Global Economic BRICs».

C Tex IIOPp 3TO C/IOBO IIpOAe/IalIo 3BOJMIOINIO OT MHBECTULIMOHHO

UIEeU I0 TeOIOIUTUUECKOI peaabHOCTH!.

[TepBOHauvabHBIV CMBIC/I YKA3bIBa/I HA COBEPIIAIOIINICS CerOgH
TIOCTEIIEeHHBI Iepexo, BAUSIHUS OT Pa3BUTbIX SKOHOMMUK
K pa3BuBawmumcs. O’Hui obpaiian BHMMaHKe Ha TO, uTo K 2027 romy

coBokytHbIN BBII ctpan bPUK mnipeB3oiiget BBII «bosbloit cemepru».

C npucoenvnenem l0sxxHoit A¢ppuku BPUK nipeBpatusicsi B BPUKC
i OKOHYATeIbHO 0DOPMIJICS B IOTUTUKO-IKOHOMUYECKUIL KITyO,

TpeIJIaramInyii MeXIyHapoJHOMY COOOIIECTBY CBOIO COOCTBEHHYIO
MOBECTKY U 3alUILAIOIINIA MHTEPEChl HECKOIbKUX AeCSITKOB OPYTUX

Pa3BMBAKOIIMNXCA PBIHKOB.

PeanbHoe BnuaHue bPUKC Ha muposyto
3KOHOMMKY U TOT (paKT, YTO CaMO C/I0BO CTaNo
cuHoHnMoM high growth markets, noackasanu
HaM NpaBu/IbHbIN BapUaHT Ha3BaHUSA XXypHana.
CeroaHs BRICS - 310 XOpoL10 U3BECTHDbIN,
NOHSATHbIN U YBa)XKaeMblii MEXAYHAPOAHbIN
6peHa, He TpebyloLWmi [0NONHUTENbHBIX
pasbsacHeHui. OH anennupyeT He TONbKO K NATHU
KOHKPETHbIM rocyAapcTBaMm, HO U KO BCEM
OCTaNbHbIM Pa3BMBAOLWMMCS CTPAHaM.

B 6nmxaiiwiee sBpema pons 6PUKC B MmupoBoi
3KOHOMMKE M MPOCTPAHCTBE MOXKET CTaTb eLe
6onbLe nocse TOro, Kak ewe WecTb rocyaapcTs
ApreHTtuHa, Eruner, d¢uonusa, Upan, Cayaosckas
ApaBua u O6beanHeHHble Apabckue dMupatbl -
nonyuyunm opuuManbHO NpUrnawieHue cTatb
NONHONPaBHbIMKU YWiEHaMM1 OpraH13aLmum
¢ 1 auBapsa 2024 ropa.




O uem nuwet BRICS Business Magazine

Q BRICS Business Magazine HaxoauTCs BHYTPY pa3BUBAIOIIETOCS MUpa U CocobeH 3PpHeKTMBHO
MU3BJIEKAThb U3 Hero HoBble 3HaHMs. CofepskaHye KypHaJa Jydllle BCero ONMChbIBaeTCs NeBU30M:

«Bridging communities. Guiding Investors. Leading Nations».

Bridging Communities Guiding Investors Leading Nations

(O6beaunHsasa coobuecTsa) (Momoras uHBecTopam) (Hanpasnsist Haumm)

BPUKC - 370 coobluecTtBa ntoaen, BPUKC - Hanbonee nepcnekTneBHas BPUKC - nepenoBoit kny6 cTpaH
06beAMHEHHbIX PAa3IMYHBIMKU LLENAMK M AMHAMMYHO Pa3BMBAIOLLAACA YaCTb Pa3BMBAIOLLErOCS MUPA, FOTOBbI

U MHTEpecamu, KOTOpble SABNAKOTCA MMPOBOM 3KOHOMMUKM. )KypHan - MaoLaaKa, MEHSITb F06aNbHYI0 GUHAHCOBYIO
[MIaBHbIM FEHEPATOPOM UAEN, obecneynBaloLas COBPEMEHHOIO apXWTEKTYPY, 3aHUMATbCS BOMPOCAMM
CMbIC/I0B, COLLMATbHbIX, KYIbTYPHbIX rnobasibHOro MHBECTopa BCEMU rno6anbHO 6e30MacHOCTU

1 3KOHOMUYECKUX TPEHAOB, HEeobX0AMMbIMU CBEAEHUSMM O LieNIEeBbIX W NPeTEHAYIOWMIT Ha POib, KOTOpas
HaNpAMYIo BAUSIOWNX HA MUPOBYIO PbIHKaX M HaBblKaMW NPaBUJIbHO NOHMMATb, 6bl aAEKBATHO OTPaXana ero
nMoBecTKy AHA. )KypHan — MecTo npenckasbliBaTb U 0EMCTBOBATb BCEBO3PACTAOLLYI0 IKOHOMUYECKYHO
BCTPEYM npencraBuTesien OenoBbixX B HE3HAaKOMOM cpepe. PeanbHbli OnNbIT MoOLLb. KypHan — Mnowazxa,

1 NpoeccnoHasbHbIX COOBLLECTB BbIXO[a Ha HOBbI€ PbIHKM, ONMUCAHUS Ha KOTOPOW B MHTEPBBIO U CTATbSIX
BPUKC, rae oHM nonyyatoT BeCb CNeKTp CTPAaHOBOM M PErMOHaNbHOMN CrieunduKu, BeAYT AUCKYCCUIO MOMUTUKM M UX
CYLLLECTBYIOLLEN NPAKTUKM, AENATCA COBETbI MHCANEpPOB, NOACKA3KM YNEHOB BAMKAIILLIME COBETHUKM, IOBaNbHble
OMbITOM peLleHns npobaem u co3patoT MpaBMTENbCTB NO3BONAT MPUHUMATD M nokanbHble think tanks v aBTopbl
KOHTYpbl HOBOrO MOCT3anaAHoro Mmpa Hanbonee B3BeLEHHbIE, UHHOPMUPOBAHHbIE, DyHAAMEHTANbHBIX TPYAOB

B COLManbHbIX M BU3HEC-penopTaxax, a CnefoBateNlbHo, MaKCMManbHO 0 cyabbe cTpaH

Kencax, MHTePBbIO U KOJIOHKaX. 3O PEKTUBHbIE, UHBECTULMOHHbIE peLUEHNS. M UMBUAM3ALMIAL

BRICS



AHanuTHMueckas noanepKkKa U napTHepbl

RfF oo
Qb NpoMBIlLNEHHAR

HaumuoHansHeIn KomuTeT SIS, M e ARG HAR .
nanata no uccnenosanio BPUKC, m‘l:lm E'll"l A OENTOBOW MUP
SK@QJ;}‘O’(WQV“O * ;Z;E::;::“" Poccua e it anae APKTUKMNU
(«(‘9 27 Q/'/t ::(fi((a’ ber / \_/
Ha kakux a3bikax BbixoauT BRICS Business Magazine o~ — Nexcomoeenr

C 2012 roga n3maioTcs aHTIMIICKAs M pyccKast Bepcuy KypHasa. B 6miskaiiiiee Bpemst K HUM T00aBSITCSI KMTacKasl,
MOPTYyTa/IbCcKas 1 ucrnaHckasi. OCHOBHBIM MeXAYHapPOAHBIM BapMaHTOM U SIAPOM IIpOeKTa CTaHeT aHI0s13bI4HbI BRICS Business
Magazine. XXypHaubl 111 Poccun, Kutast, Bpasunun, Abpukn 6yayT oTamMuaThCs APYT OT APyra, HO UMeThb eIMHYI0 CTPYKTYpPY

n O6IJ_[I/II7[ Ha6op KIIIOUEeBbIX MaTepMaJIoB, IIepeBeJeHHbIX N3 AQHIJIMIACKOM BepCUN.

Ayautopus

TouHoe IIpeacTaBJeHMe O UnTaTeIdaX JKypHayid MOXXHO ITOJTYyUUTb, IIOCMOTPEB Ha CIIMCOK YUYaCTHMKOB ITaBOCCKOTO d)opyMa.

B Poccun ayautopus BRICS Business Magazine — 3To ayautopus [leTep6yprckoro Mmesk AyHapogHOTO SKOHOMMUYecKoro opyma.

AyauTopuio MOXKHO pasfeNiuTb Ha TPU OCHOBHbIE YacTH:

NONIMTUYECKUE OEATENN, FMOBAJIbHbIE UHBECTOPbI, 3KOHOMMCTbI u MOJIUTONIOIY,
NpeacTaBAsoLme CTpaHbl PYKOBOAMUTE/IMKOPMOPALLMA 3aHATble ONMCaHMeM TeKyLLei

C BbICTPOPACTYLIMMM IKOHOMUKAMMY, M HOBblE NpeanpuHUMaTENH, CUTYaLMM U BbISIBNEHWEM
Xenawuwmne BblCKa3aTb CBOK TOYKY 3peEHUA MiLyune To4KM pocta. TPEHIOB.

MO BaXXHEWMLIMM BOMPOCAM NOBECTKM AHS
BPMKC 1 6bITb yCNbIlWAHHBIMK B 3TUX

CTpaHaxX 1 BO BCEM 0OCTa/IbHOM MUPE.



[eorpacdua u noptpet ayautopmm

leorpacums Mon Bospacr
My>XUYMHbI 66% 30-44 ropa 28%
P 68%
ocenA JKeHWMuHbI 34% 45-55 net 61%
" 12%
Knrai ’ Crapwe 55 net 7%
bpazunus 4%
KasaxcraH 4%
NHoua 6%
Pon pesitenbHOCTM
tOAP 6%
NHBecTopbl M NpeanpuHUMaTenu (Bnagenblbl 6M3HeCos, 64%

TON-MeHemXepbl, pyKoBOAMTENN MHBECTHOHO0B)

[peacTaBuTeNn 3KCNEPTHOIO U aKageMM4eckoro coobwects 17%
(yyeHble, npenogaBaTtenn BU3HeC-WKo, NMoAUTUYECKMe
1 BU3HEC-KOHCYNbTAHTbI, AeATeNN KyNbTypbl, KYPHAAUCTbI)

[ocynapCcTBeHHbIE AeaTen (YneHbl Npe3naeHTCKMX
aAMMHUCTPALIMIA M NPABUTENBCTB, [N1aBbl MOCO/bCTB,
rnaBbl PETMOHOB, M3PbI)

(MurHaHCOBbIN cTaTyC
—/ I P
P
1 :' ele CBepxobecneyeHHblie 68%
- Ob6ecneueHHble 32%




Mepuoamu4HOCTb U TUPAX

B 2024 romy >kypHas BbIXOOUT TPU pa3a U IMIPUYPOUYEH K KPYITHEMIIUM
SKOHOMMUYECKUM U MOJIUTHUYECKUM coObITuIM: 0T CammuTta BPVIKC

1o IleTepbyprcKoro MexXayHapoOIHOTO SKOHOMMUYECKOro opyma.

Tupax kaxxporo HoMmepa BRICS Business Magazine cocraBnsier
ot 21 000 pao 25 000 3k3eMnnsapoB (OTAENLHO ANA aHINTUIACKOM
M pYCCKOM BepCuif) B 3aBUCUMOCTH OT Macwuitaba ¢popymos,

Ha KOTOPbIX OH npeAacTtaBJ/ieH.

Auctpubyuus

FapaHTI/[pOBaHHaH OOCTaBKa J)KypHaJia MpeacTaBUTeIsIM 1eJIeBOM AyoUTOpUN

obecrneunBaeTcs IMATHIO KIIOUEBbIMIY KaHaTIaMM pacCIipoCTpaHEHMA
45 % Ilognucka n aZpecHast paccblIKa (o koHTakTam IIpencenarens PemakiimoHHOTo coBeta PybeHa BapnaHsHa)
39 % MeskmyHapoaHble JeioBbIe (DOPYMBbI (1pesicTaBieHbl MoapoGHee Ha cieyiomeil cTpaHuie)

7 %  MexnynapopHas mkona ynpasinenus CKOJIKOBO

7 9%  5-3Besmounbie oTes B Poccun

2 9%  Ilpyrue KaHabl

BcemupHOe pacrnpocTpaHeHye 3/IeKTPOHHOI Bepcuy Ha “ GiGITAL NaWSETAD




Undopmaumsa 06 uspaHum

FPA®UK BbIXOOA B 2024 roay

HOMEP COAYA MAKETOB
Nel 17 masa 2024

Ne2 9 aBrycta 2024

N23 6 nekabps 2024

BbIXOA B CBET

31 mag 2024

23 aBrycta 2024

20 nekabps 2024

LLEHbI HA PASMELWLEHUE PEKJTAMbI*

 1/1 nonoca

¢ 1/1 cneunonoca

e 1/1 nonoca B nepBon Tpetu. ...

e 3-9 00N10%Ka

o 4-9 006510KKa

* Bce ueHbl He skatodarom HAC 20%.

860 000 py6.
1170 000 py6.
1 060 000 py6.
2190 000 py6.
1760 000 py6.
1 600 000 py6.
1510 000 py6.
1900 000 py6.
1310 000 py6.
2160 000 py6.

TEXHUYECKUE TPEBOBAHUA

O6pesHoit popmat n3gaHma — 200x265 mm.

Ha Bcex peknamHbix MakeTax 0653aTenbHO A0/MKHA ObITb MOMETKa «peknama
NN KHa NMpaBax pPeEKaMbl».

PeknamHble Mogynu npuHmuMatotca B popmatax TIFF n EPS.

PacTpoBble unnCTpauum B HEO6XO0AMMOM pasMepe AOMKHbI UMETb Pa3peLleHne He HUXKe
250 dpi (Ha obnoxky — 300 dpi).

CyMmma kpacok He gomkHa npesbiwatb 300% (330% ans ob6noxek).

06s53aTeNbHO NpefoCTaBNEHUE LBETHOM pacneyaTku peknaMHom ny6amkaumm, noanMCcaHHoM
B MeyYaTb C yKa3aHWeM AaTbl BbIXOAA B XXypHane. PacneyaTtka AomkKHa COOTBETCTBOBATH
3NEKTPOHHOM Bepcuu. LiBeTHas pacrneyaTtka He sBnseTcs 06pasLoMm LBeTa.

bonee n00p05HbI€ mexHu4eckue mpe6oeaHu;7 K peK/1aMHbIM MOOyﬂHM 8bICHIAAIMCS 00NOSHUMENbHO.

KOHTAKTDbI

+7 (495) 532 6337
sales@bricsmagazine.com
www.bricsmagazine.com





